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Social Comy[iance needs Government Support

The economy is back on the growth path. Compared to the situation six months ago the mood
and the forecasts have surprisingly fast changed to the better. Especially the Asian countries
have become strong locomotives on the way upwards. Exports play a key role for most of them.
Insofar the already tough international competition will further increase. Since the import
capacity (f all markets east g‘ the Guﬁ( region is limited, USA and Europe will remain the main
battle grounds of exporters from Asia.

Apart fmm prices, quaﬁ'ty and oﬁ:fivery on time social and eco[ogica[ aspects g‘ ymp{uction
decide about success or failure in these markets. Non governmental organizations and lobby
groups from many quarters ask for “clean products.” They insist on strict obedience to
regu[atians gf maximum working hours, payment g( overtime, ﬁrescriﬁef minimum wages,
avoiding of discrimination, non permitted child [abour, workers' safety, etc. This is today fu[fy
in line with the requirements of the majority of importers and buyers.

India's exporters have realized these new challenges in international competition. Most of them
have accepted them as part of the game to get access to foreign markets and to improve the
position there. Compared with companies from China, Vietnam, Indonesia or Bangladesh they
take things more seriously. This can be seen from the figures about improvements and final
success in the respective audits. Many gf them realized tﬁatsticking to com}r[iance, egpeciaffy in
the social sector strengthens team spirit and increases motivation. This favours productivity
gains and leads to more orders and better business

Although normally no big investments are needed to become and remain socially compliant,
entrepreneurs have to spend money to improve their production conditions and to keep their
house a[ways in _qood order. However, comyared with their competitors in other Asian countries
they often do not have a level playing field. Many things to be provided by governments are
on[y furt[y available for Indian companies. E[ectricity, water stgo}a[y, sewerage systems,
_proper roads, gﬁicient ports and transport systems still are more exceptions than the normal
rule. Avisit to old and less old industrial areas shows the dilemma to everybody.

Industry and service companies can overcome much through own efforts. But it means
additional costs, which_foreign competitors often do not have. Social and environmental
compliance is a task of the companies, mainly from the private sector. But they are more
efficient and sustainable if governments take care for conducive framework conditions. If the
Indian economy shall not fall back behind its competitors, if really inclusive growth shall be
achieved, this tﬂsudvantage must be tackled. The earlier, the better.

With best regards,
yours sincerely,

Dr. Dietrich Kebschull







